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THANKS TO AUTOMATIC 401(K) PLANS
AND ONE-STOP INVESTING OPTIONS,
SAVING FOR RETIREMENT IS A CINCH.

kbl
RETIREMENT SAVINGS PLANS ARE UNDERGOING AN EXTREME MAKEOVER. ARTER 7

decades of trying to teach Americans how to save and invest for their own retlre-
ment—with mixed success—employers have come up with a simple solution: The T =~

doit for you. // Thanks to automatic enrollment in 401(k)s and other retirement
plans, plus streamlined investment options, saving is so effortless that you'can’t help
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LISA AND SEAN
KENNEDY WILL
AUTOMATICALLY
INCREASE THE
AMOUNT THEY
CONTRIBUTE TO
THEIR RETIREMENT
ACCOUNTS

EACH YEAR.
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but succeed. And that’s true whether
you’re starting your career, switching
jobs or planning your exit.

To help their employees compensate
for disappearing pensions and declin-
ing Social Security benefits, more
than one-third of large companies
have already embraced the new reality
of retirement saving: the automatic
401(k). That’s up from just 19% in
2005. More than half of all employers
expect to offer automatic enrollment
this year. The trend also applies to
403(b) retirement plans for teachers
and employees of nonprofit organ-
izations, as well as to the 457 plans
that many state and local governments
use. “Now you’ll succeed at saving
for retirement even if you don’t do
anything,” says Jeff Maggioncalda,
president of Financial Engines, a
pioneer in providing investment advice
to workers.

The most effective new plans pair
automatic enrollment with an option
to increase the amount you contribute
to your account each year. When Na-
tionwide Insurance added an automat-
ic-escalation feature to its 401(k) plan
last spring, employees Sean and Lisa
Kennedy signed up, promising to boost
their contributions by one percentage
point each year until they reach the
maximum contribution level. “We can
tie it to our annual salary increases,”
says Sean, 38. “We’ll never see the
extra money in our take-home pay,

SO we won’t miss it.”

Aside from adding to their already
substantial nest egg, the Kennedys will
also be able to cut their taxes—a more
immediate concern, says Lisa, 31. She
and Sean, who live in Columbus, Ohio,
contributed more than $25,000 to their
retirement accounts in 2007, saving
them more than $7,500 in taxes, as-
suming a combined state and federal
rate of 30%.

The third piece of the automatic
401(k) model is built-in professional
investment advice, whether in the
form of target-date retirement funds,
computer-generated model portfolios
or managed accounts. Together, the
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changes amount to a total overhaul of
401(k) plans. “It reverses our assump-
tions about what individuals are will-
ing and able to do,” says Maggioncalda.
“It makes inertia work in their favor.”

©© SIMPLE WAY #1: SIGN UP
Employees are nearly unanimous in
their support for being automatically
enrolled in their company’s 401(k)
plan, according to a recent study con-
ducted for the Retirement Made Sim-
pler coalition, made up of AARP, the
Financial Industry Regulatory Author-
ity (Finra) and the Retirement Security
Project. Nearly 95% of surveyed adults
agreed that auto 401(k) plans make
saving for retirement easier, and 85%
said they started saving earlier as a
result. Only 7% of those who had been
automatically enrolled in a plan opted
out. (If you are automatically enrolled
in your company plan, you can get your
money back without tax penalty if you
back out within the first 90 days.)
Although auto 401(k) plans are a
major step forward, they have a down-
side. Pamela Hess, director of research
for consulting firm Hewitt Associates,
worries that some employees may be
lulled into complacency, accepting
default contribution levels as implicit
savings guidelines when they can and
should be saving more. Most employ-
ers set the initial deferral rate at 3% of
salary, and many plans with automatic-
escalation features top out at 6% of
pay. That’s well below the 15% of gross
income (including employer matching

¢ KipTip

FAST RETIREMENT
SAVINGS FACTS FOR 08

IRA AND ROTH IRA
CONTRIBUTION LIMITS:
$5,000, plus $1,000 if you're 50 or older

401(K) CONTRIBUTION LIMITS:
$15,500, plus $5,000 if you're 50 or older

INCOME CEILINGS FOR ROTH IRA:
$169,000 if you're married and filing jointly
$116,000 if you're single

INCOME CEILING TO CONVERT
AN IRA TO A ROTH IRA: $100,000

contributions) generally recommended
as a target for retirement savings.

The Kennedys, who are approaching
that recommended 15% target, are well
on their way to a secure retirement,
even if their plans to start a family may
force them to scale back future contri-
butions. An early start on saving, cou-
pled with the power of compounding,
will work its magic over time. But if
you’re a late bloomer, don’t despair. By
starting now and increasing your contri-
butions a little each year, you could still
reach your goal (see the box on page 57).

©© SIMPLE WAY #2:
GET HELP FROM THE PROS

If you are automatically enrolled in

a 401(k) plan and you don’t actively
select an investment, your employer is
now required to direct your contribu-
tions to an appropriate long-term in-
vestment, such as a target-date retire-
ment fund, also known as a life-cycle
fund (read more about all-in-one in-
vesting solutions on page 34). More
than three-fourths of employers now
offer a premixed portfolio option, up
from 63% in 2005, reports Hewitt
Associates. For most workers, this
investment strategy is more suitable
than the more-conservative default
investments used in the past. But it
could spook novice investors if the
market nose dives.

Still, even a weak stock market can
be good news for investors in the long
run, says Finra chief executive officer
Mary Schapiro. Buying shares of mutual
funds when prices are low positions
you for big gains when the market re-
bounds. And most employees benefit
from matching contributions from their
employer—often 50 cents on the dollar
up to the first 5% or 6% of pay. A guar-
anteed 50% return on your investment
is better than any fund can promise.
With regular contributions, most newly
enrolled workers will see their account
balances grow, even in a down market.

Although automatic 401(k) features
tend to target new hires and younger
employees, you may benefit even
if you are already enrolled in your
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YOUR AGE

How to Make a Million

Theroad to $1 million starts early, but there’s hope, and help, for late bloomers. The table below shows how much you need to
save each month to accumulate $1 million by age 65, along with strategies to fit retirement saving into the rest of your life. At age
25, you're starting from scratch. At ages 35, 45 and 55, we assume you already have money in savings on which you're earning 8%
annually. Even if you can’t save quite this much now, our step-by-step guide will help you set priorities for every stage of life.

YOU’VE SAVED $0
WHAT YOU NEED TO SAVE
PERMONTH $286

YOU’RE JUST STARTING
YOUR CAREER, SO THIS IS YOUR
CHANCE TOBUILD A SOLID
FINANCIAL FOUNDATION.
TIME IS ON YOUR SIDE.

Contribute enough to your
company 401(k) plan to
CAPTURE YOUR EMPLOYER
MATCH. If you don’t have
aretirement plan at work,
fund an IRA.

You'll be investing
for 30 years or more,
so you can afford to

KEEP 100% OF YOUR

ACCOUNT IN STOCKS.

PAY DOWN CREDIT CARDS AND
OTHER HIGH-INTEREST DEBT.
That will free up money to

save for a house.

SET UP AN EMERGENCY FUND
equal to three to six months
of take-home pay. Stashitin
areadily accessible account

in an online bank that pays

interest of 4% or more.

YOU’VE SAVED $0
WHAT YOU NEED TO SAVE
PERMONTH $671

YOU’VE SAVED $50,000
WHAT YOU NEED TO SAVE
PERMONTH $304

YOU MAY BE STARTING A
FAMILY OR PREPARING TO BUY
A HOME. BALANCE YOUR
SHORT-TERM NEEDS WITH
YOUR LONG-TERM SAVINGS
GOALS.

Although you have added
responsibilities, don’t
neglect retirement.
AIM TO SAVE 15% OF YOUR
GROSS INCOME (including
an employer match) in
your 401(k). If one parent
leaves work to care for
the kids, consider opening
a spousal IRA.

Shift your assets to 90%
STOCKS AND 10% BONDS.

INVEST IN A 529 COLLEGE-
SAVINGS PLAN. Many states
offer a tax deduction for
your contribution, and
qualified distributions are
exempt from federal taxes.

YOU’VE SAVED $0
WHAT YOU NEED TO SAVE
PERMONTH $1,698

YOU’VE SAVED $50,000
WHAT YOU NEED TO SAVE
PERMONTH $1,298

YOU’VE SAVED $100,000
WHAT YOU NEED TO SAVE
PERMONTH $861

YOU MAY BE JUGGLING
THENEEDS OF AGROWING
FAMILY AND AGING PARENTS,
BUT DON'T TAKE A BREAK
FROM RETIREMENT SAVINGS.

You can CONTRIBUTE UPTO
$15,500 TO A 401(K) or similar
workplace-based retire-
ment plan this year or
$5,000 to an IRA. Roll over
retirement savings from
previous jobs into an IRA.

Adjust your asset allocation
t0 80% STOCKS AND
20% BONDS.

Your kids can get grants
or loans for college, but
there’s no financial aid for
retirement. DON’T PUT YOUR
KIDS’ COLLEGE COSTS
AHEAD OF RETIREMENT.

YOU’VE SAVED $0
WHAT YOU NEED TO SAVE
PERMONTH $5,466

YOU’VE SAVED $50,000
WHAT YOU NEED TO SAVE
PERMONTH $4,859

YOU’VE SAVED $100,000
WHAT YOU NEED TO SAVE
PERMONTH $4,253

YOU’VE SAVED $200,000
WHAT YOU NEED TO SAVE
PERMONTH $3,040

TAKE ADVANTAGE OF YOUR
PEAK EARNING YEARS
TOTOP OFF YOUR SAVINGS.

ADD AN EXTRA $5,000 IN
CATCH-UP CONTRIBUTIONS
to your 401(k) savings and

an extra $1,000 to your IRA.

As you near retirement,
reallocate your portfolio
tO 70% STOCKS AND
30% BONDS.

Estimate your retirement
expenses and your
projected income. If you're
coming up short, CONSIDER
WORKING A FEW MORE YEARS.
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company plan. Many employers now
offer all workers access to personal-
ized financial advice or all-in-one
investment solutions, such as profes-
sionally managed accounts or target-
date funds that invest in a diversified
mix of stocks and bonds that grow
more conservative as you near
retirement.

A recent study by John Hancock
compared the account balances of
401(k) participants who invested in
funds with those of employees who
selected their own investments from
2002 through 2006. Researchers found
that after five years, 81% of workers
who picked their own investments
would have accumulated higher bal-
ances—about two percentage points
more, on average—if they had invested
in a single life-cycle fund instead.

Broad-based enrollment in a com-
pany’s retirement plan also benefits
high-income employees (those who
earn $105,000 or more), who are some-
times prevented from contributing the
maximum amount to their 401(k) plan
because too few lower-income workers
participate. When auto enrollment is
extended to existing workers who are
not already in the company plan, par-
ticipation rates can jump to as high as
95% of those eligible, according to the
Retirement Made Simpler study, com-
pared with an average 78% of eligible
workers who currently participate in
401(k) plans.

SIMPLE WAY #3:
CHECK YOUR PROGRESS

When Steve Frazier, a claims supervi-
sor with Society Insurance in Oshkosh,
Wis., reached his milestone 50th birth-
day, he decided it was a good time to
figure out whether his retirement
savings were on track. Fortunately for
him, his company 401(k) provider, the
Principal Financial Group, offers free
one-on-one financial counseling to all
plan participants. Nationally, about
40% of employers offer investment-
advisory services to employees.

Frazier and his wife, Ann, gathered
all of their financial documents—
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¢ KipTip
THE MAGIC OF
COMPOUNDING

IF YOU START AT AGE 22, SAVE $100
A MONTH AND EARN AN 8% RETURN

UNTIL YOU'RE 65, YOU'LL HAVE

$450,478

IF YOU START AT AGE 32, SAVE $100
A MONTH AND EARN AN 8% RETURN

UNTIL YOU'RE 65, YOU'LL HAVE

$194,654

including life-insurance policies, Social
Security statements and IRA informa-
tion—and met with a Principal adviser
to review their entire financial picture.
“I was a little nervous,” says Frazier.
“I was afraid they might say I could
never afford to retire.” Instead, the
adviser told him that he was on track
to quit at 62 and encouraged him to
bump up his 401(k) contributions from
7% to 10% of his salary just to be safe.
At 51, Frazier is eligible to add an
extra $5,000 in catch-up contributions
to his 401(k) this year, for a total of
$20,500. With two kids in college,
however, cash is tight. “I can’t contrib-
ute the maximum now, but once the
kids are out of school, I may try to save
more—probably in a Roth IRA.”

SIMPLE WAY #4:
CONSIDER AROTH

Most retirement-savings vehicles

offer upfront tax deductions plus tax-
deferred growth on investments. But
when you withdraw your money in
retirement, you’ll owe taxes at your
ordinary tax rate, not the lower capital-
gains rate reserved for most other
long-term investments. The Roth
IRA—and its new cousin, the Roth
401(k)—operate on the opposite prin-

ciple: You get no tax break on your
contributions now, but all of your with-
drawals, including all of your earnings,
are tax-free once you are at least 591/
years old and the account has been
open for at least five years.

Roth IRA contribution limits are the
same as for a traditional IRA: $5,000
in 2008, plus an additional $1,000 in
catch-up contributions for those 50
and older. But not everyone is eligible.
To contribute to a Roth IRA this year,
your income can’t exceed $116,000 if
you are single or $169,000 if you are
married and filing jointly.

Roth 401(k)s, however, have no in-
come-eligibility limits. And now that
Congress has made these plans perma-
nent, more employers are starting to
offer them. Fewer than one-fourth of
employers surveyed by the Profit
Sharing/401(k) Council of America
offered Roth 401(k)s in 2007. But
among the companies that didn’t, more
than 60% said they would consider
adding a Roth 401(k) option in the
future. Roth 401(k)s have the same
maximum contribution limits as tradi-
tional 401(k) plans—$15,500 in 2008,
plus $5,000 in catch-up contributions
for those 50 and older.

Younger workers, such as Chance
Webre, are prime candidates for a Roth
401(k) because they will benefit from
decades of tax-free growth. Webre, 21,
a unit operator for Placid Refining, in
Port Allen, La., also wants to minimize
paying taxes today, so he splits his
contributions between a traditional
401(k) and a Roth 401(k). (That’s okay
as long as your total contributions to
both don’t exceed annual limits.)

Together with his employer’s whop-
ping 8% matching contribution, Webre
is saving an impressive 24% of his
salary. “Being young and single and
living at home, I can afford to stack up
all this money right now,” he says. “I'm
planning for an early retirement at 55.”
Webre has a good shot at reaching his
goal. If he continues to save aggressive-
ly at his current rate for just five
years—and never puts away another
dime—he would have more than



Turn Savings Into Retirement Income

BABY-BOOMERS ARE ABOUT TO START
tapping a lifetime of retirement savings.
The $16-trillion question is how to turn
that pile of cash into an income stream
you can’t outlive.

The quick answer: There’s no quick
answer. “Any retirement solution will be
only a piece of the puzzle,” says Jonathan
Shelon, co-manager of the new Fidelity
Income Replacement funds. Heavy hitters
Fidelity and Vanguard have recently come
up with solutions that will appeal to
different groups of retirees.

Fidelity’s new
funds offer a unique approach that com-
bines asset allocation with withdrawals.
Essentially, they are mutual funds with an
expiration date. You select a target date,
currently from eight to 28 years, and
receive monthly payments until the fund
is exhausted. Payments are set for a year
at a time, and may rise (or fall) in subse-
quent years depending on market perfor-
mance and payout rates.

Because of the set time frame, payouts
are larger than the typical 4% initial annual
withdrawal rate recommended for retir-
ees, who must take a cautious approach to
try to make their money last a lifetime.
But the limited time frame also means the
funds are depleted by a preset date, so
this option is not appropriate for all your
savings.

Instead, you could use them as an
income bridge or for specific spending
needs, such as a travel budget. For exam-
ple, say you're 55, work part-time and plan

That rate would gradually increase to
100Y% of the fund’s balance in the final
year. But the actual dollar amount could
fluctuate from year to year depending on
market performance. (The longer your
time horizon, the smaller your initial
payout rate. The 2028 fund with a 20-year
timeline, for example, pays out 6.10% the
first year.) You can cash out your funds or
switch among them at any time.

Vanguard's
soon-to-be-available managed-payout
funds take a different tack. They are
designed to provide retirees with current
income without consuming capital so their
portfolios can continue to grow. “Our
shareholders are interested in having the
flexibility in their later years to meet
unexpected expenses or to leave money to
family members,” says Ellen Rinaldi, head
of Vanguard's retirement services.

Investors may choose from among three
managed-payout portfolios with distribu-
tion targets ranging from 3% per year,
for those primarily interested in growth,
to 7%, for retirees who need more income.
The low-cost funds, with estimated an-
nual expenses of 0.34%, will invest mainly
in Vanguard domestic and international

index funds, as well as inflation-protected
securities and money-market funds.

Both companies ad-
dress retirees’ concerns about generating
steady income while protecting against
future inflation. But neither tackles the
biggest financial risk of the 21st century:
living longer. Aside from a traditional
pension or Social Security benefits, only
an insurance product, such as an immedi-
ate annuity, can guarantee income for life.

But the trade-offs are giving up control
of your assets and leaving nothing for your
heirs—neither of which is popular with
retirees. In 2006, immediate annuities
accounted for less than 1% of sales of all
insurance investment products.

The newest generation of annuities
is more attractive. You can change your
payout amount, withdraw funds for an
emergency or guarantee payments to
your beneficiaries if you die prematurely.
But each of those features reduces the
amount of your monthly check.

It's up to you to create your own plan
for retirement income. You have a growing
number of choices, and there are a lot of
right answers (for an overview, see the

box below). MARY BETH FRANKLIN

to collect Social Security at 65. You could Amount Guaranteed Control  Legacy for
use Fidelity’s 2018 Income Replacement Income source peryear income for life? of assets? eirs?
fund to supplement your income for the 4% initial withdrawal from portfolio $4,000 No Yes Maybe
next ten years. If you invested $200,000, Fidelity Income Replacement 2036 5,090 No Yes Maybe
you would receive $19,160 the first year, Annuity with 20-year guaranteed payout* 7,020 Yes No Maybe
spread out over 12 equal monthly pay- Life-only annuity 8,062 Yes No No

ments, based on the fund’s initial payout
rate of 9.58%.
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$1.2 million by the time he’s 55, as-
suming an 8% annual return.

But Roths aren’t just for the young.
Older workers who earn too much to
qualify for a Roth IRA can still take
advantage of tax-free income in retire-
ment through a Roth 401(k). And so
can retirees like Bill Griffith of Dum-
fries, Va., who converts a little of his
traditional IRA to a Roth IRA each
year. Although Griffith must pay in-
come taxes on the amount he converts,
he thinks the advantages are worth it.
He’ll avoid mandatory distributions af-
ter age 7012—a requirement for tradi-
tional IRAs—and he’ll be able to leave a
tax-free legacy to his heirs. Currently,
your annual income must be $100,000
or less to convert to a Roth IRA, but
that restriction disappears in 2010.

©© SIMPLE WAY #5: ROLLIT OVER
One of the greatest benefits—and big-
gest challenges—of 401(k) plans is
their portability. When you switch
jobs, you have several choices of what
to do with your retirement savings. You
can leave the money with your former
employer if you like the investment
selections in the company plan. But in
most cases, you're better off consoli-
dating your savings in a rollover IRA,
which gives you the greatest flexibility
in choosing your investments, or in
your new employer’s 401(k), if it
accepts transfers.

The one option youw’d do well to
skip is to cash out your 401(k), which
nearly half of all workers do, according
to a 2005 study by Hewitt Associates.
That’s because you could lose as much
as half of your account balance to
taxes and penalties, as well as sacrifice
all future tax-deferred growth on
your savings.

Let’s say you have $50,000 in your
account when you switch jobs. If you
are in the 25% tax bracket and decide
to take the money and run, you would
lose $12,500 off the top. If you are
younger than 55, you’d sacrifice anoth-
er $5,000 in early-withdrawal penal-
ties, leaving you with just $32,500. If
you invested that money and earned

KIPLINGER'S PERSONAL FINANCE 02/2008

~4 On the Web

EASY TOOLS TO SEE
HOW YOU'RE DOING

For more tips on saving for retirement
and figuring out how much you can

spend once you quit, visit kiplinger.com/
yourretirement.

To see if your savings are on track,
check out the interactive tools at fidelity
.com/myplan and nationwide.com/
retirability.

an 8% annual return, you’d have
about $108,000 after 20 years, after
deducting for annual taxable gains.
That would be less than half of the
balance you would have accumulated
had you left the money in a tax-de-
ferred retirement account.

When Rob Falcone left his job as
a financial analyst with PNC Bank in
Philadelphia late last year, he knew
he wanted to maintain the momentum
of tax-deferred retirement saving. But
there were so many rollover options
that he had a tough time deciding what
to do with his money. He liked the
low-cost index funds offered by the
Vanguard Group, where he already
had an IRA. But he also enjoyed the
suite of interactive Web tools and
broad investment choices available
through Fidelity.

Falcone, 51, also didn’t want to give
up shares in one of his favorite funds,
Dodge & Cox Stock, if he rolled over
his savings. The fund is available
through his PNC 401(k) account, but
it’s closed to new retail investors. So
he was relieved when he learned he
didn’t have to cash out of his invest-
ments to roll over his account. Instead,
he could make in-kind transfers of
stocks and most fund shares to a new
IRA custodian. As long as you have at
least $5,000 in your account, you can
leave your 401(k) with your old em-
ployer, as one-third of employees do,
and take your time deciding which
move is best for you.

©© SIMPLE WAY #6:
SELLCOMPANY STOCK

Falcone was also concerned about
what to do with the company stock

his former employer had used to match
his contributions. At one point, about
half of his 401(k) assets were tied up

in PNC stock—a dangerously high con-
centration. (Just ask former Enron em-
ployees what happens when your job
and your retirement savings disappear
at the same time.)

Employer stock presents a unique
challenge to 401(k) participants and plan
providers. Many employers use their
stock to match contributions, but indi-
vidual stocks can be much more volatile
than mutual funds and don’t fit easily
into recommended asset-allocation
models or target-date-fund portfolios.

Thanks to the sweeping Pension
Protection Act of 2006, employers
must now allow workers to cash out
their company stock within three years
to diversify their 401(k) investments,
and many employers now allow their
employees to transfer out at any time.
By the time Falcone left PNC last No-
vember, he had reduced the company
stock in his 401(k) to 14% of his port-
folio, which was more in line with the
10% to 20% asset allocation normally
recommended.

In late 2007, the U.S. Department of
Labor issued guidelines for appropri-
ate default investments in company
retirement plans. For employers to
qualify for liability protection if their
plans include company stock, the La-
bor Department said companies would
have to offer managed accounts. Mag-
gioncalda, of Financial Engines, a lead-
ing provider of managed accounts, calls
that “an elegant solution.” It allows
employers to continue to match contri-
butions without fear of liability, and it
lets employees hang on to a portion of
their stock while the rest of their in-
vestments are managed around it. If an
employee has a heavy concentration of
a single stock, as Falcone did, Financial
Engines would gradually reduce his
position but limit portfolio turnover to
no more than 20% a month. m
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BEST VALUES IN
PUBLIC COLLEGES

OUR TOP 100 SCHOOLS DELIVER A FIRST-RATE EDUCATION WITHOUT
BREAKING THE BANK. BY JANE BENNETT CLARK

IT COULD JUST BE THE BEST PUBLIC COLLEGE YOU’VE NEVER HEARD OF, WITH PRICES SO
low that it’s a steal even for out-of-state students. SUNY Geneseo, a small liberal
arts college in western New York, boasts top students, a scenic campus, strong pro-
grams in both arts and sciences, and new dorms with—drumroll, please—washers
and dryers on every floor. It adjoins a historic village with killer quaintness and puts
students within 30 miles of Rochester, a major college town. What’s missing at

Geneseo? Arguably, only the buzz
that impels some parents to pay two
or even three times as much for the
same features at a private college.

That’s good news for parents who
want quality and affordability—and the
reason that Geneseo qualifies as one of
the top ten best values in public colleg-
es and universities in Kiplinger’s annu-
al rankings. This year, Geneseo ranks
number one for out-of-state value and
number six for in-state value. The
University of North Carolina at Chapel
Hill, a premier research institution
with a mission to meet the full finan-
cial need of its students, gets top
honors for in-state students for the
seventh time in a row.

Here’s the better news: Most stu-
dents don’t have to go beyond their
state borders to find a great public
program. About three-fourths of the
states claim at least one top performer
among the 100 schools on our honor
roll, and many states boast several.
High school students who live in the
north and despise the snow, and south-
erners who want to trade their flip-
flops for Uggs, also have attractive
options. UNC at Asheville, number
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40 on our list, carries an annual out-
of-state sticker price of $22,234 in total
costs. The University of Wisconsin at
La Crosse, number 39, gives out-of-
state students Cheesehead status for
less than $19,000.

Several schools moved up dramati-
cally in our rankings from last year. For
instance, Indiana University-Bloom-
ington jumped 21 slots, to number 34,
thanks in part to improved test scores
for incoming freshmen, more-generous
financial aid and a lower average debt
at graduation. Ohio State moved up 25
slots, to 37, owing to better ACT scores
among incoming freshmen and a lower
cost (after need-based aid was factored
in) for in-state students. A more com-
petitive admission rate, plus better test
scores, moved the University of South
Carolina from number 51 up to 35.

PRICES HEAD NORTH
Geneseo president Christopher Dahl
firmly believes “there’s no reason why
the state of New York shouldn’t offer
its residents the same education that
would cost $45,000 to $50,000 at a
private school. It’s elitist to argue that
state residents shouldn’t have access to

an outstanding education at a reason-
able price.” Dahl’s school makes good
on that proposition. In-state students
pay $4,350 in tuition and total costs of
about $15,000. Out-of-staters pay
$10,610 in tuition and $21,226 total.

Lately, however, public colleges
have been challenged to deliver that
kind of deal in the face of climbing
enrollment and competing demands
for state funding—especially for kin-
dergarten through 12th grade. Efforts
to boost achievement at younger ages
mean that higher ed has had to settle
for less money, says Ross Hodel, direc-
tor of the Center for the Study of
Education Policy at Illinois State Uni-
versity. “The mind-set is that higher
education is more of an individual
benefit than a benefit to society, and
higher-education people can take care
of themselves.”

Increasingly, college administrators
are doing just that, by raising private
funds or using other revenue to cover
some costs. The strategy works well
for flagship institutions, such as UNC-
Chapel Hill, which just concluded a
$2.3-billion fund-raising campaign. But
it’s tougher for lesser-known schools,
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such as Geneseo, whose $10-million
endowment looks like peanuts in com-
parison. “We’ve been commended for
doing more with less,” says Dahl. “I'd
rather do more with more.”

Who else covers the shortfall? You,
dear parent. Although prices for public
schools remain relatively modest com-
pared with private schools, annual
increases continue to outstrip infla-
tion. In 2007-08, the average total cost
for in-state students ran $13,589, a 5.9%
increase over the previous academic
year, according to the College Board.
For out-of-state students, total charges
topped $24,000, up 5.4% over the pre-
vious year.

DIVERGING TRENDS

Those costs don’t reflect the grants,
loans and tax benefits that most fami-
lies use to pay the bills. Full-time stu-
dents at four-year public colleges and
universities received an average of
$3,600 in grants and tax benefits in
2007-08, reports the College Board,
reducing in-state tuition and fees from
$6,185 to $2,585. The highest average
debt at graduation among the schools
in our rankings topped out at more
than $20,000. That includes private
loans, the fastest-growing source of
student debt among undergraduates.

Grants and scholarships once
went mostly to families whose kids
otherwise couldn’t afford to go to col-
lege. More recently, state legislatures
have funded merit scholarships to
encourage home-grown students to do
well in the lower grades and to attend
colleges and universities within the
state. Although most financial aid
continues to be need-based, according
to a 2007 report sponsored by the
Western Interstate Commission for
Higher Education, “the increase in
state merit-aid represents one of the
most dramatic shifts in higher educa-
tion policy since the introduction of
the Pell Grant” (federal grants for the
neediest students).

The University of Florida, second
in our in-state rankings, offers a great
deal regardless of financial aid. Its in-
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state tuition runs only $2,211. (Tuition
at UF is slated to go up by as much as
15% a year over the next four years.)
Florida’s merit-based Bright Futures
program, funded by a state lottery,
currently covers 75% to 100% of tu-
ition for in-state students who meet
the academic criteria—and most
students qualify. “It’s very popular,”’
says UF president Bernard Machen.
“Constituents and legislators love it.”

The University of North Carolina
at Chapel Hill represents a divergent
trend: a commitment to meet the
financial need of all qualified students
and to fill that need with grants, not
loans. Its program, called the Carolina
Covenant, reaches out to bright high
school students from low-income
families. The program allows par-
ticipating students to graduate
debt-free.

Chapel Hill owes the state for the
wherewithal to do it. “North Carolina
has an unbelievable record over the
past six years of increasing funding
for need-based financial-aid pro-
grams,” says Shirley Ort, associate
provost and director of scholarships
and student aid.

“We’ve succeeded in conveying that
higher education is the key to quality
of life in this state,” says chancellor
James Moeser, who steps down in
June. “I couldn’t be more proud of the
Carolina Covenant.” The first group of
Covenant students graduates in May.

UNC-Chapel Hill also awards merit
scholarships, funded by a portion of
the revenue it earns from licensed
products. “We don’t find ourselves in
a situation in which we anguish over
the share we put into need-based ver-
sus merit-based aid,” says Ort. “We
have dedicated sources that operate in
tandem.” The fund-raising campaign
added to the pot for both types of aid.
“Donors have an emerging interest in
helping students from middle-income
families who just missed eligibility for
financial aid,” she says.

As for the students who pay full
freight, “we’re still an incredible bar-
gain, with incredible quality to go

THE BEST
VALUES IN
PUBLIC
COLLEGES

KIPLINGER’S BASES ITS COLLEGE
rankings on a combination of outstand-
ing academic quality plus an affordable
price tag.

We start with nationwide data from
more than 500 public four-year colleges
and universities, which are provided to
Peterson’s/Nelnet. We supplement
Peterson’s data with our own reporting.

We narrow the list to about 120
schools based on several measures of
academic quality—including the per-
centage of the 2006-2007 freshman
class scoring 600 or higher on the verbal
and math components of the SAT (or
scoring 24 or higher on the ACT), admis-
sion and retention rates, student-faculty
ratios, and four- and six-year graduation
rates, which most schools reported for
the student cohort entering in 2000.

We then rank each school based on
cost and financial aid. We look at total
cost forin-state students (tuition, man-
datory fees, room and board, and esti-
mated expenses for books); the average
cost for a student with need after sub-
tracting grants (but not loans); the aver-
age cost fora student without need af-
ter subtracting non-need-based grants;
the average percentage of need met by
aid; and the average debt a student ac-
cumulates before graduation. In the ta-
ble, aid refers to need-based assistance.

To determine out-of-state rankings,
we run the academic-quality and cost
numbers again, this time using total
costs for out-of-state residents and
average costs afteraid.

In our scoring system, academic qual-
ity carries more weight than costs (al-
most two-thirds of the total). To break
ties, we use academic-quality scores and
average debt at graduation.



Quality In-state Out-of-state

SAT Student/ 4-yr. 6-yr. Average
Undergrad.  (V/M)* faculty orad. grad. __ Costs _ Costs  ‘debtat
In-state rank/Name enroll. or ACT ratio rate rate Total Afteraid Rank Total Afteraid graduation

......... . University of North Carolina at Chapel Hill 17,124 72%/81% Y 84%  $13,430  $5902 4 $29,078 $21,550  $14,487
....... 2. University of Florida 35,110 60/69 21 51 78 11,216 6,520 3 25801 21,105 15,045
....... 3. University of Virginia 14,676 79/85 15 84 93 17,225 4,702 7 36475 23952 12,726
....... 4. College of William and Mary (Va.) 5,734 84/83 11 81 91 17,449 5,992 6 35,010 23,553 14,524
....... 5. New College of Florida 746 96/76 11 53 63 11,605 3,985 31 29458 21,838 15,334
....... 6. SUNY Geneseo 5,358 79/87 19 64 79 14966 12,320 1 21,226 18,580 17,000
....... 7 University of Georgia 25,437 59/62 18 41 75 13,754 7,732 18 28,858 22,836 13,478
....... 8. SUNY Binghamton 11,523 59/80 20 67 79 16,000 10,973 2 22,260 17,233 15,167
....... 9. University of Washington 27,836 45/59 11 46 74 15,730 7,230 21 31,476 22976 15,900
..... 10. University of California, Los Angeles 25,432 69/80 17 57 87 20,969 10,025 13 40,037 29,093 15,996
..... 1 1 University of California, San Diego 21,369 55/76 19 50 78 19,180 9,146 17 38,248 28,214 15,170
..... 12. Georgia Institute of Technology 12,361 71/92 14 29 76 13,936 9,076 58 31,660 26,800 14,895
..... ; 3 North Carolina State University 23,730 35/57 16 36 71 13,417 6,509 16 25,615 18,707 14,719
..... 1 4 University of Mary Washington (Va.) 4,183 62/49 16 70 76 13,226 10,026 12 23,106 19,906 12,800
..... 15. Florida State University 31,347 39/44 22 42 66 12,355 8,911 32 25486 22,042 13,290
..... 16. University of Michigan 25,555 94 15 67 87 19,657 11,711 14 40,511 32,565 23,533
..... 17. Virginia Polytechnic Institute and State Univ. 21,997 43/62 16 47 76 13,527 9,307 26 25905 21,685 19,807
..... 18. University of California, Berkeley 23,863 72/81 15 58 87 23,466 11,925 11 43,086 31,545 14,751
..... 19 University of Wisconsin-Madison 30,055 91 13 43 78 15510 11,681 23 29,760 25,931 20,282
..... 20. University of Delaware 16,296 44/58 12 62 76 16,898 11,662 8 28,148 22912 17,200
21 University of California, Irvine 20,719 38/61 19 42 80 19,667 9,328 41 39,287 28,948 13,587
22, James Madison University (Va.) 16,013 28/33 16 62 80 14,340 8,601 19 25,060 19,321 11,932

23. College of New Jersey 6,094 62/75 13 61 81 21,549 12,063 5 28,772 19,286 19,459

4. University of Texas at Austin 37,037 54/68 18 42 75 17,046 10,746 35 33920 27,620 16,800
. Texas A&M University 36,580 42/57 20 35 77 14971 8,176 9 23311 16,516 16,027
~26. Truman State University 5,524 86 16 41 66 13,477 10,517 10 18,087 15,127 16,656
27. Appalachian State University (N.C.) 13,447 30/36 17 35 64 10,897 6,186 20 20,639 15928 14,838
. University of Maryland, College Park 25,373 68/78 19 50 76 17,848 12,405 24 32,087 26,644 17,731
). University of California, Santa Barbara 18,212 49/55 17 58 78 21,013 10,793 30 40,633 30,413 15,808
). University of Connecticut 16,347 45/58 17 50 72 18,236 11,793 43 32,180 25,737 20,030
L. Miami University (Ohio) 14,551 81 16 66 80 20,294 15,609 33 34,121 29,436 22,255
. University of lllinois at Urbana-Champaign 31,472 87 17 59 81 20,526 13,995 25 34,612 28,081 15,413
. Clemson University (S.C.) 14,096 54/69 15 44 75 17,031 13,531 34 28961 25,461 17,556
L Indiana University, Bloomington 29,828 30/38 18 48 71 15,271 8,443 66 29,750 22,922 19,756
. University of South Carolina 18,648 39/50 17 41 65 15,166 11,721 59 27594 24,149 19,360
~36. University of North Carolina at Wilmington 10,759 26/37 18 37 57 12,330 8,667 51 22,293 18,630 15,620
37. Ohio State University 38,479 82 13 35 68 17,358 10,833 45 29,967 23,442 18,130
. Western Washington University 12,838 33/32 19 30 65 13,344 7172 55 24,418 18,246 14,887
). University of Wisconsin-La Crosse 8,306 64 24 21 64 11,320 7144 38 18,894 14,718 16,793
). University of North Carolina at Asheville 3,609 47/41 13 28 54 11,244 7,138 53 22,234 18,128 14,211
L. Cal. Polytechnic State Univ., San Luis Obispo 17,777 38/62 20 21 69 14,868 13,074 15 23,004 21,210 14,032
42, St. Mary's College of Maryland 1,948 64/57 12 63 72 21,844 17,844 40 31,178 27,178 17,125
43, University of Pittsburgh 17,246 57/64 16 44 67 22,176 14,903 44 31,686 24,413 N/A

44, University of Nebraska-Lincoln 17,371 59 19 22 63 13,688 8,821 61 23,708 18,841 16,909

45. Pennsylvania State Univ. at University Park 36,613 37/58 17 48 84 21,384 16,689 46 32,252 27,557 23,500

46. Rutgers, State Univ. of N.J., New Brunswick 26,691 41/60 16 46 71 21,373 12,483 36 30,541 21,651 16,283

..... 47. Purdue University (Ind.) 31,290 30/45 14 31 64 15,996 7,103 75 30,804 21911 20,102
48, University of California, Davis 23,458 35/54 19 42 80 21,150 12,078 57 40,218 31,146 12,701
..... 49 University of Minnesota, Twin Cities 32,113 69 15 32 61 18,122 10,526 63 29,752 22,156 24,995

50. University of Texas at Dallas 9,375 58/73 19 30 56 16,425 12,027 37 25,725 21,327 16,895

N/A information not available. *Verbal/Math. SOURCE: Peterson’s Undergraduate Database. Copyright © 2007 Peterson’s/Nelnet LLC. All rights reserved.

COLLEGE RANKINGS CONTINUED ON NEXT PAGE >>

For more on affordable education, check out our Best Values in Colleges and Universities Center. Go to kiplinger.com/links/college08.
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Quality In-state Out-of-state

SAT Student/ 4-yr. 6-yr. Average
Undergrad.  (V/M)* faculty orad. grad. __ Costs _ Costs  ‘debtat
In-state rank/Name enroll. or ACT ratio rate rate Total Afteraid Rank Total Afteraid graduation

......... . University of Central Florida 39,545 34%/44% % 57% $12,650  $9,225 $26,851  $23,426  $12,876
..... 5 2 Louisiana State University 24,583 65 21 27 59 12,895 7,665 56 21,195 15,965 16,354
..... 5 3 University of Missouri-Columbia 21,551 66 18 38 68 16,572 10,418 54 27228 21,074 18,983
..... 54. University of lowa 20,738 64 15 38 66 14,503 10,031 74 27,675 23,203 20,234
..... 55. SUNY Purchase 3,754 37/23 15 32 47 13,383 8,638 52 19,643 14,898 16,058
..... 56. SUNY Fredonia 5,046 23/31 16 49 63 14922 11,772 27 21,182 18,032 22,303
..... 57. University of Colorado at Boulder 26,163 68 16 38 66 17,421 10,244 91 35583 28,406 17,141
..... 58. lowa State Univ. of Science and Technology 20,440 59 15 32 68 13,854 10,706 68 24,612 21,464 27,324
..... 59 University of Arkansas 14,350 64 17 30 56 14,021 10,068 50 22,475 18,522 18,170
..... 60. University of Alabama 19,471 46 19 35 63 12,518 9,038 77 23,336 19,856 18,653
..... 61. Michigan State University 35,821 62 17 36 71 17,222 11,733 81 31,082 25593 22,147
~62. Salisbury University (Md.) 6,791 21/27 16 47 67 15,216 10,534 49 23304 18,622 18,330
..... 63. Northern Arizona University 14,526 22/24 16 26 48 11,634 7,524 71 20,619 16,509 17,563
64 University of Wisconsin-Eau Claire 10,031 57 19 19 59 11,455 7,287 62 19,028 14,860 16,953
..... 65 University of Massachusetts, Amherst 19,823 34/43 17 46 66 18,759 11,595 60 29,337 22,173 14,094
..... 66. University at Albany (SUNY) 12,457 26/42 20 50 62 16,050 11,283 28 22,310 17,543 11,856
..... 67. Missouri University of Science and Technology 4,515 83 14 15 60 15,732 9,972 70 26,388 20,628 17,820
..... 68. University of North Carolina at Greensboro 12,921 16/18 17 38 51 11,891 7,492 89 23,159 18,760 19,146
..... 69. University of Vermont 10,082 44/46 15 49 65 21,014 10,244 83 36,898 26,128 23,328
..... 70. College of Charleston (S.C.) 9,820 57/59 13 41 58 17,272 14,406 67 28,226 25,360 16,761
..... 71. Murray State University (Ky.) 8,601 45 16 36 57 11,780 9,597 65 13,858 11,675 15,010
..... 72. Ramapo College of New Jersey 5,188 36/46 17 39 59 21,475 14,126 22 27,046 19,697 15,937
..... Z 3 University of Tennessee 20,619 74 15 29 57 13,578 10,781 82 25,820 23,023 18,254
..... 74. SUNY New Paltz 6,263 30/31 13 28 54 14,220 11,791 39 20,480 18,051 1,900
..... 75. SUNY Oneonta 5,596 16/28 17 37 53 14,756 10,965 48 21,016 17,225 12,100
..... 76. University at Buffalo (SUNY) 18,165 30/47 15 33 58 16,285 13974 42 22,545 20,234 19,062
..... 77. George Mason University (Va.) 18,221 25/31 15 33 52 15958 10,880 86 28,150 23,072 15,791
..... 78. SUNY Brockport 6,916 26/16 18 29 56 14,596 10,938 47 20,856 17,198 19,082
..... 79. University of South Florida 34,438 26/32 19 21 47 12,347 8,000 94 25,045 20,698 17,995
..... 80. University of New Hampshire 11,971 24/33 17 53 73 20,036 17,588 84 32996 30,548 23,928
81, Florida International University 31,712 28/28 17 19 47 14,922 9,855 93 27320 22,253 4,489
82 University of Minnesota, Morris 1,740 56 12 40 59 16,602 10,717 29 16,602 10,717 15,490
..... 83. Georgia College & State University 5,141 24/25 16 22 45 13,346 10,487 97 25968 23,109 15,128
84, Colorado State University 21,283 51 18 34 63 13,791 8,326 100 27,231 21,766 16,887
..... § 5 University of Arizona 28,442 28/36 19 32 58 13,418 7,387 95 24,652 18,621 17,392
..... 86. University of Oregon 16,529 30/32 18 39 65 14,935 10,704 92 27,691 23,460 18,813
..... 87. University of Oklahoma 19,600 72 20 19 56 14,675 10,845 76 23,789 19,959 19,206
88, Auburn University (Ala.) 19,367 54 18 32 62 14,400 9,887 87 24,900 20,387 21,256
..... 89. SUNY Cortland 5,960 18/11 17 37 57 14,989 11,439 64 21,249 17,699 N/A
..... 90. Washington State University 19,554 25/32 14 32 63 15,094 9,228 88 25,408 19,542 18,754
..... 91. Longwood University (Va.) 3,787 19/14 20 41 61 15,134 10,199 78 23,454 18,519 17,781
92. Arizona State University 41,815 26/34 23 27 55 13,241 7,589 98 25,273 19,621 15,894

~93. West Chester Univ. of Pennsylvania 10,821 14/18 13 26 59 14,466 14,466 69 22,322 22,322 17,500
. Oklahoma State University 18,737 60 19 26 59 13,821 9,704 90 23,246 19,129 19,180
). Mississippi State University 12,630 47 14 25 56 12,929 8,634 80 19,420 15,125 19,780
~96. Rowan University (N.J.) 8,430 22/35 12 39 63 20,160 14,350 72 27,468 21,658 16,253

_97. SUNY Plattsburgh 5,567 16/17 17 31 54 14,461 10,235 79 20,721 16,495 17,596
. University of Idaho 9,127 43 20 20 54 12,264 9,119 96 22,344 19,199 20,002
). University of California, Riverside 14,792 15/29 18 38 65 20,555 9,877 99 40,175 29,497 14,965
. llinois State University 17,885 53 19 33 62 16,755 9,321 73 24,075 16,641 17,015

N/A information not available. *Verbal/Math. SOURCE: Peterson’s Undergraduate Database. Copyright © 2007 Peterson’s/Nelnet LLC. All rights reserved.
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alongside it,” says Moeser. Total costs
for in-state residents amount to less
than $14,000; out-of-staters pay less
than $30,000. For their money, stu-
dents enjoy world-class research facili-
ties, a historic campus that recently
underwent a $515-million renovation
and the collected wisdom of distin-
guished faculty members, including
Oliver Smithies, recent winner of the
Nobel Prize in Physiology or Medicine.
Says Moeser, “Great faculty allows us
to attract great students.”

©®© IVY-LEAGUE ALTERNATIVE
William Caren, a longtime administra-
tor at SUNY Geneseo, laughs at the
memory of having to tell groundskeep-
ers not to pull the ivy off the brick
buildings. “I said, ‘Don’t do that!”
You’ve got to have curb appeal.” Over
the past decade, Geneseo has worked
hard to cultivate its image as an elite,
ivy-covered liberal arts college in the
New England style. The carefully land-
scaped campus exploits its glorious
setting on a slope of the Genesee River
Valley. Buildings represent a mix of old
and new, including gabled brick halls,
Tudor-style townhouses for upper-
classmen and a state-of-the-art science
center. Says Caren, “People are sur-
prised at how nice it is.”

Geneseo competes with selective
private colleges in the state, such as
Hamilton and Skidmore. “People here
are really smart—it pushes you,” says
Maureen Gillard, a fourth-year stu-
dent. Most incoming freshmen rank in
the top 10% of their high school class;
87% scored over 600 on their math
SATs. With applications up 18% in
2007, Geneseo can afford to be picky. It
accepts about one-third of applicants.

Some of the school’s stiffest compe-
tition comes from within the SUNY
system. With 11,500 undergraduates,
Binghamton University (number eight
in our in-state rankings and number
two for out-of-staters) is twice the
size of Geneseo. It offers 26 doctoral
programs and attracts a more diverse
population, including almost 1,700
international students.

e
MORE GREAT COLLEGE VALUES

OUR RANKINGS FOCUS ON TRADITIONAL FOUR-YEAR SCHOOLS WITH BROAD-BASED
curricula. As aresult, schools that offer great value but focus on special or narrow academic

programs are excluded.

For example, the academies for the Air Force, Army, Coast Guard, Merchant Marine and
Navy offer top academic quality; they charge no tuition and pay students to attend. But appli-
cants to the federal academies must generally obtain congressional or military nominations
and serve in the armed forces after graduation.

Cornell University, best known as a member of the lvy League, is another exception. Four of
Cornell’s colleges—Architecture, Art and Planning; Arts and Sciences; Engineering; and Hotel
Administration—are part of the privately endowed university, which we consider a private in-
stitution. But three of Cornell’s undergraduate colleges are land-grant state schools that
charge much lower tuition. New York State residents who attend the colleges of Agriculture
and Life Sciences, Human Ecology, and Industrial and Labor Relations pay about $19,000 a

year for tuition and fees.

Still, “if a student is looking for a
place focused on undergraduates, we
fill that niche,” says Dahl. Geneseo’s
small size allows students to work
closely with faculty, and they don’t
have to share attention and resources
with grad students. “I've been doing
research since sophomore year,” says
Mehr Qureshi, a senior who is applying
to medical school. “I got to know my
professors. Being at Geneseo has
helped make me a better candidate.”

To secure its place as a top-tier
institution, Geneseo hopes to attract
students from farther afield. Out-of-
state residents currently represent
only about 3.5% of the student popula-
tion. “We’re a fairly well-kept secret
beyond the borders of New York,”
says Dahl. The school sets no cap on
out-of-state admissions and has lately
stepped up its recruiting in neighbor-
ing states, but, says Caren, out-of-
staters haven’t caught on yet.

Gillard, who’s from Colchester, Vt.,
is one student who did the math. At
first, she balked at visiting Geneseo
after a long day of college shopping (“I
didn’t even want to get out of the car”).
But the tour and the setting moved
Geneseo up on her list, and price put it
over the top. Geneseo’s out-of-state
total cost matches in-state tuition at

the University of Vermont and is less
than half that of St. Lawrence Univer-
sity, Gillard’s other top choice. She
abandoned her plan to attend St. Law-
rence and went with Geneseo because
“the cost was so much lower.”

Rob Brooks, a sophomore from East
Lyme, Conn., represents Geneseo’s
avowed future: an out-of-state student
who learned about Geneseo from a
private college counselor and whose
high school has since put Geneseo on
its radar screen. Like Gillard, Brooks
knew that tuition would play a role in
his college choice. “My dad said, ‘I’'m
not paying for you to go to a $40,000-
a-year school,’” he says. The $4,000
scholarship that Ithaca College offered
him didn’t bring Ithaca’s costs down
nearly enough to match Geneseo’s
sticker price, and Geneseo’s new
science building cemented Brooks’s
choice.

That combination of cost and quality
sums up Geneseo’s appeal to both
residents and out-of-staters. Ivy or no
ivy, “Our framework is to back up our
reputation and rankings with real
excellence,” says Dahl. “We’re very
conscious of trying to be a great public
liberal arts college.” m

COLETTA HAGAN, ELIZABETH ODY AND STACY RAPACON
HELPED COMPILE THE DATA FOR THIS SPECIAL REPORT.
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PETER ROSS

ASK KIM

KIMBERLY LANKFORD

Mistaken Identity

When TransUnion recently pulled my credit report,

it showed very old personal information and gave

me a credit score of zero. I am 48, have an active credit

history, and my other credit reports were accurate.

When I called TransUnion, I was told I’'d have to con-

tact all my creditors and have them report the inform-

ation to TransUnion. How can I fix this situation?

CINDY BRICKLEY, STATE COLLEGE, PA.

You were misinformed. The
information missing from
your report was from major
banks, including Citibank
and Bank of America, so it
should have been included.
“This was not an optimal
customer-service experi-
ence,” Steven Katz, of
TransUnion’s TrueCredit
.com, admitted to us.

When Katz and his col-
leagues looked into your
records, they discovered a
case of mistaken identity.
Your full first name is
Lucinda, which you used
when applying for your old-
est credit cards. But for the
past several years, you've
been using the name Cindy,
and those cards weren’t
showing up in your records.

As soon as TransUnion
figured out the problem,
the credit bureau added the
new information and sent
out a seven-page credit
report that included your
credit-card history for the
past ten years.

We get a lot of questions
from people whose credit
reports are missing key
pieces of information.
That’s why it’s important
to order a free credit report
from each of the three
major credit bureaus once
ayear through Annual-
CreditReport.com. If infor-
mation is missing, check
your statements to see
whether the card issuer is
using a different version of
your name. If you change
your name after getting
married, contact all of your
lenders—even issuers of old
cards you may not have
used in a while. And be as
persistent as Brickley.

Is my broker safe? I’ve been
reading about E*Trade’s
financial troubles and am
wondering what happens
to investors’ accounts if
something happens to their
brokerage firm. I have an
E*Trade account.

J.B., VIA E-MAIL

Your money should be safe
even if your broker goes
bust. Brokers are required
to keep their assets separate
from their customers’ in-
vestments. Even when a
firm is in serious financial
difficulty, it can merge with
another company or take
other measures to survive,
says Stephen Harbeck,
president of the Securities
Investor Protection Corp.
(E*Trade, for instance, has
received a cash infusion
from an outside firm.)
Brokerage firms are mem-
bers of SIPC, which works a
bit like the Federal Deposit
Insurance Corp., but with

investments’ value when
the brokerage went under.
STPC is authorized to
use its own funds—up to
$500,000 per account, with
a $100,000 limit on cash—to
make you whole should your
assets at the brokerage be
misappropriated. If no fraud
is involved, the assets should
be returned to you quickly.

Insurance when you’re sick. My
father-in-law is a self-em-
ployed plumber in Billings,
Mont. He’s in his mid fifties
and had a severe coronary-
artery blockage that caused
heart-attack symptoms. In
2005, he had a stent put in to

“Check your statements to see

wh_ether the ca!'d issuerisusing a

some key differences. If
a brokerage firm is in trou-
ble, SIPC gets involved if
the company has misappro-
priated customers’ securi-
ties, says Harbeck. SIPC
has handled only six cases
in the past four years, and
there is no report that
E*Trade mishandled assets.
To the extent possible,
“we give you exactly what
was in your account,” says
Harbeck. If the investments
aren’t available, SIPC will
give you cash based on your

open the blockage. He has
sought a high-deductible
health-insurance policy for
years but has been turned
down repeatedly. What op-
tions does he have?
GREG NOWAK
MARINA, CAL.

The availability of health
insurance for people with
medical conditions varies a
lot by state, so your father-
in-law should consult with
an insurance agent familiar
with his local market (find
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an agent at www.nahu.org).
Tom Tattory, an agent

TOP-YIELDING MONEY-MARKET ACCOUNTS

TAXABLE MUTUAL FUNDS Mobae?  investment addicss il in Missoula, Mont, told |
us the three carriers in his
1. TIAA-CREF Instl. Money Market/Retail 4.83% $2,500 tiaa-cref.org 800-223-1200 area have become very
2. Fidelity Money Market 4.78 25,000 fidelity.com 800-544-6666 . .
3, Vanguard Prime Money Fund/Investor 4.76 3,000 vanguard.com 800-635-1511 SFrICt about _heart condi-
4. Fidelity Cash Reserves 474 2,500 fidelity.com 800-544-6666  tions, especially ones that
" NATIONAL AVERAGE 4.19% - result in blockages and
30-day yield Tax. eq. yield Minimum Web Toll-free stents. “It’s generally aflat-
TAX-FREE MUTUAL FUNDS  toDec.4  25%/35% bracket investment address number out denial,” says Tattory.
1. Alpine Municipal* 3.50% 4.7%/5.4% $2,500  alpinefunds.com  888-785-5578 But your father-in-law
2. Vanguard Tax-Exempt 3.46 4.6/5.3 3,000 vanguard.com 800-635-1511  could still get coverage. In
3. DWS Tax Exempt Money Fund 334 45/5.1 1,000  dws-scuddercom  800-621-1048  cases like his, Tattory refers
4. American Century Tax Free 3.25 4.3/5.0 5000 americancentury.com 800-345-2021 people to the Montana
NATIONAL AVERAGE 2.99% 4,0%/4.6% Comprehensive Health As-
DEPOSIT ACCOUNTS Aobacist Mmoot address [yl sociation, the state’s high-

risk health-insurance pool,

L OneUl_Iited Bank (Cal.?f 5.30% $1,000 oneurﬂted.com 877-663-8648 which must accept people
2. UFBDirect.com (Cal.)™ 5.22 none ufbdirect.com 888-580-0049 ..

3. Corus Bank (1ll) 5.12 100 corusbank.com s00-089-5101  Who have certain illnesses
4. Flagstar Bank (Mich.) 5.10 none flagstar.com 800-642-0039  OT haYe be?n turned down
" NATIONAL AVERAGE 0.90% " by private insurers. Mon-
“Fund is waiving all or a portion of its expenses. fInternet only. SOURCES: Money Fund Report, iMoneyNet Inc., One Research Dr., Westborough, MA 01581 (508-616-6600; tana’s POO] offers three

www.imoneynet.com); Bankrate.com.

plans, which have “compre-
hensive coverage you'd typi-
TOP-YIELDING CERTIFICATES OF DEPOSIT cally find in other insurance
plans,” says Tattory.

6-MONTH am?t?gle;;iteld "a'L'lLT.:?' aﬂ?gss L‘L'lnfégf For instance, the policies
1. Countrywide Bank (Cal.) 5.35% $10,000 countrywide.com 866-846-4480  have deductibles of $1,000,
2. ExTrade Bank (Va.)T 5.25 1,000 etrade.com 800-387-2331  $2,500 or $5,000; they pick
3. UmbrellaBank.com (Ala.)* 5.17 1,000 umbrellabank.com 866-242-0065  yp 80% of eligible medical
4. Corus Bank (lll.) 5.16 10,000 corusbank.com 800-989-5101 bills; and they have gener-
NATIONAL AVERAGE 3.30% ous prescription—drug cov-
Recent Minimum Web Toll-free erage. A 55-year-old would
1-YEAR annual yield amount address number
- » pay $472 per month for a
L Apple Bank for Savings (N.Y.) 5.21% $500 theapplebank.com 800-722-6888 plan with a $5,000 deduct-
2. Corus Bank (l11.) 5.16 10,000 corushank.com 800-989-5101 .
3. E#Trade Bank (Va,)t 515 1,000 etrade.com 5003872331 iple and an annual cap of
4. Countrywide Bank (Cal.) 510 10,000 countrywide.com 866-846-4480 57,500 on out-of-pocket costs.
* NATIONAL AVERAGE 3.49% - High-risk pools are a
good solution for people
5-YEAR anEE;Ie;iteld Nahl::)mu:? at‘i’gsgss L«'Lll;‘fggre with medical conditions,
1. Apple Bank for Savings (N.Y.) 5.26% $500 theapplebank.com 800-722-6888 but only 33 states have open
2. ThirdFederal Savings & Loan (Ohio) 510 500 thirdfederal.com g88-8447333  Pools. Some states charge
3. Capital One (Va) 5.10 5,000 capitalone.com 866-369-2737  higher premiums than
4. Intervest National Bank (N.Y.) 5.03 2,500 intervestnatbank.com  212-218-8383¢  Montana does, offer less
NATIONAL AVERAGE 3.78% coverage or have long wait-
To December 10. TInternet only. #Not a toll-free number. SOURCE: © 2007 Bankrate.com, a publication of Bankrate Inc., 11760 US Highway 1, N. Palm Beach, FL 33408; lng lists. To find out about

800-327-7717, ext. 11410; www.bankrate.com.

options in other states, con-

Month- Year To December 12. #EE savings tact the state insurance de—
YIELD BENCHMARKS  viela ago ago [[esbeimmsusiicAleacl © @ partment (the insurance page

have a fixed rate of interest.
U.S. series EE savings bond EXI[\ A ANV © Bonds purchased before May 1, at Kiplinger.com has links). m

B 1995, ini f 4%
U.S. series | savings bonds 4.28 4.28 . mark;?g;‘;?;“{?“” e UPDATES

GOT A QUESTION? ASK KIM AT KIPLINGER
©Bonds bought between May 1, 199, ON LINE .COM/ASKKIM, OR WRITE ASK KIM, 1729
and May 1, 2005, earn a market-based

Five-year Treasury notes ! . - rate from date of purchase. E;ATBI;?LT\; E'A".{.’i(é’}',“ki'?'s"ﬁfé’ 'Xh?ﬁéffg?'

Ten-year Treasury notes : : : SOURCE FOR TREASURIES: For the latest savings yields ASK KIM FOR MONEY SMART SOLUTIONS
Bloomberg.com, U.S. Treasury. and loan rates, visit kip"nger (KAPLAN, $18.95).

.com/finances/yields.
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TELECOM UPDATE

Save
With a
Triple
Play

WHEN IT COMES TO BUYING
telecom services, Ameri-
cans just love to bundle up.
Three-fer telephone, Inter-
net and TV packages have
proved so popular that
within three years, 80% of
U.S. households will have
some form of communica-
tions bundle, predicts ana-
lyst Matt Davis, of IDC, a
technology-research firm.

The deals are a hit with
customers because they’re
often cheaper—at least dur-
ing the 12- or 24-month
promotional period—than
buying services a la carte
from one or more vendors.
Providers adore bundles
because they reduce cus-
tomer turnover and allow
companies to make more
money per customer.

Low introductory prices
are generally available only
to new customers and vary
by region; a typical triple-
play package including
high-speed Internet, cable

TV, and local and long-dis-
tance phone service goes
for about $100 per month
for one year, after which
the price goes up. For ex-
ample, Comcast customers
whose one-year packages
are expiring will find that
they’re paying $118 to $143
per month, depending on
where they live.

But vendors are often
reluctant to discuss what
you’ll pay once the promo-
tional period ends. For
example, to find out what
Comcast’s Triple Play pack-
age costs after one year, you
have to click on the “terms
and conditions” link at the
bottom of the company’s
pricing page and read the
fine print.

Even if you're re-upping,
a little haggling can get you
a deal comparable to the
promo package. Says Veri-
zon spokesman Jim Smith,
“The idea is not to force
people into a big bump-up,
but rather to let them mi-
grate to the then-current
discounted price.” That
price is based on several
factors, including competi-
tion in your area. “There
are opportunities to negoti-
ate,” says Mark Cooper,
director of research for the
Consumer Federation of
America. “If you don’t ask,
they don’t tell.”

If you are ready to bundle
and give up traditional land-
line service, be sure to ask
what happens to your phone
if your electrical power is
knocked out. For example,
Verizon FiOS and Comcast
promise battery backup that
lasts about eight hours;
Time Warner does not
provide battery backup.
JEFF BERTOLUCCI

CREDIT CARD

17

. Ol O&A

HOW DO | CANCEL MY
PARENTS’ CARDS?

Both of my parents have passed away. |
ran a credit report on them and several credit
cards came up. | haven’t found the actual
cards, and | don’t know the account numbers.
How can | cancel these cards?

Your parents’ credit report should provide a phone number for
each credit card listed. Call the number and explain your problem.
Theissuer should be able to locate and close the account if you
supply some basic information, including the name, Social Secu-
rity number and address of the cardholder. You may be asked
whether the estate is in probate, and the issuer may request a
certified copy of the death certificate.

If the credit card has a balance, you will likely be asked to pay
it from the estate. “The general rule,” explains Martin Shenkman,
an estate-planning attorney in Teaneck, N.J., “is that the debt is
of the estate and the estate must pay.” If the estate does not have
adequate cash to clear the outstanding balance, you may have to
sell some assets.

If that is still insufficient to cover the amount owed, you and
any other heirs are not liable. Your parents’ debt is not passed
on to you, and the credit-card issuer will write off the amount
as uncollectible. However, paying off credit-card debt does take
precedence over distributing bequests that are specified in a will.
“If the bequests are made first and the debt cannot be paid,
the executor of the estate is personally liable,” says Shenkman.
JOAN GOLDWASSER

LOW-RATE PREMIUM CARDS

Wells Fargo Bank (P) 7.50% $19  $391/$35 800-932-6736
Capital One Platinum Prestige (P) 7.90 none 39%/39  800-548-4593
Pulaski Bank & Trust (G) 7.99 50 357/35  800-980-2265

CASH REBATE CARDS

American Express Blue Cash 12.49% none upto5%  800-223-2670
National City Everyday Rewards Visa 14.24 none  upto4%* 888-622-4932
Chase Freedom Visa Signature 17.49 none upto3%  888-215-3049

As of December 10; rates are adjustable. (P) Platinum card. (G) Gold card. *If you do not qualify
for this interest rate, the issuer will offer a higher-rate card. TDepending on balance. *Rewards
may expire after two years. SOURCE: Bankrate.com, N. Palm Beach, Fla. Banks may offer lower
introductory rates.
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HDTVs for less than $1,000
Car-leasing myths debunked
The lowdown on do-not-call lists

REMO NG
THAT PAYS BA

IN A SLUMPING MARKET, YOU NEED

TO CHERRY-PICK YOUR PROJECTS. »
BY JESSICA L. ANDERSON
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LIVING // HOME

AS THE HOUSING MARKET HAS VEERED OFF COURSE, SO HAVE MANY HOMEOWNERS’
remodeling plans. Retreating home prices and higher interest rates have made it
tougher to borrow against home equity. Uncertainty about when the market will hit

bottom has left many hesitant to spend money they may not recoup.

But those

factors could also make this a perfect time to remodel. Contractors who once had

backlogs of a year or more now find
themselves with only a few projects in
the pipeline. Subcontractors, facing a
slowdown in new-home construction,
are looking for remodeling jobs. “You
have a better shot at getting someone
experienced, and you can be a little
more aggressive in scheduling the
project,” says Kermit Baker, director
of the Remodeling Futures Program
at Harvard’s Joint Center for Housing
Studies.

You may not pay a lot less because
the price of materials and labor isn’t
coming down, says Bob Peterson,
president of Associates in Building
& Design, in Fort Collins, Colo. “But
the cost of remodeling may never
be cheaper.”

A COMPETITIVE EDGE

Will you get your money back when
you sell? That depends. Remodeling
magazine’s “2007 Cost vs. Value
Report” suggests that with the right
project, your returns can be sub-
stantial. National averages show that
homeowners recouped 70% to 80%
of the cost of most projects in 2007—
down about ten percentage points
from 2005. Remodeling says that
represents a return to normal levels
after the housing-boom years.

You’ll usually recoup more of
the cost of a midrange version of a
remodeling project than an upscale
version (see the table on page 89).
Rebuilt kitchens and bathrooms
show the most promise for good
returns. And current trends suggest
that bigger is better. Remodelers are
knocking down walls to replace little-
used formal dining rooms and guest
rooms with expanded kitchens and
bathrooms. With the increase in room
size come larger, professional-grade
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appliances in the kitchen and bigger
showers and tubs in the bathroom.
But don’t overimprove. If you add
high-end materials to a midprice
home, you probably won’t get back
as much of your cost. Replacement
projects—windows, siding and roofs—
tend to have the highest returns of all.
Staying put for a few years will
increase your chances of covering your
costs. But even if you don’t get all your
money back, the improvements are
likely to tip buyers in your direction
while the market recovers. That’s
what Julienne Stathis is hoping. As
a military wife who has moved three
times in the past ten years, she put
resale value at the top of her priority
list when buying. After she and
her husband, Drew, bought their
Springfield, Va., home in 2001, they
undertook a series of updates to
increase its value. A wood floor
replaced the carpet on the first floor,
and tile replaced vinyl flooring in
the kitchen and laundry rooms. The
Stathises bought all-new kitchen
appliances, finished the basement and
had professional landscaping done.
Their most recent project is a
bathroom redo. The updated bath
features a Jacuzzi, a shower with

KipTip

HIRING HELP

Get at least three bids on any project
you're considering. The middle bid is
probably your best bet—the low one
may not include all the costs, and a high
bid often means the contractor doesn’t
have time to take on your job. Contrac-
tors won't give you the names of clients
who hated their work, so in addition

to their references, check the Better
Business Bureau’s complaint records
(www.bbb.org).

recessed body sprays, cherry cabinets
with granite countertops and new
fixtures all around. The project total
came to $37,500.

The family is planning to move
again soon, and Julienne is optimistic
that the new bath and other improve-
ments will give their home a competi-
tive edge. “I'd rather put my money
into the house instead of clothes or
cars,” she says. “We will get the return
when we sell, and in the meantime
my family enjoys our house every
single day.”

UPDATE YOUR KITCHEN
If your kitchen is still functional but
has an outdated feel, a few cosmetic
changes can give it a new look. The
best way to start is with a fresh coat of
paint. You can also add a decorative
backsplash. Depending on the tile you
choose, the cost will range from about
$500 to $1,500.

Just up the price scale are new
knobs and pulls for your cabinet doors
and drawers. Kitchen hardware runs
from about $3 apiece to $40 apiece
for handmade items, but $10 is a good
price to target. In an average-size
kitchen, knobs and pulls should cost
about $1,200 to $1,500, including
installation.

Last on the list of little things is
lighting. If your kitchen dates to the
’70s or ’80s, chances are you have one
main fixture—and it’s fluorescent.
Replacing the main fixture usually
runs $200 to $300 including installa-
tion. But if you upgrade to recessed
lighting and have to tear into ceilings,
the cost rises dramatically. Recessed
lights run $25 to $40 each and cost
$150 per light to install. Tim Sweeney,
of Sweeney Construction Corp., in
Madison, Wis., says he often adds task



B DREW AND JULIENNE
STATHIS SPENT $37,500

ON AN UPSCALE BATHROOM
REMODEL THAT INCLUDES
A JACUZZI, NEW SHOWER
AND TOP-OF-THE-LINE
FIXTURES. THEY HOPE IT
WILL MAKE THEIR HOME
EASIER TO SELL.

PHOTOGRAPHS BY LISE METZGER
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lighting and accent lighting, such as
under-cabinet fixtures.

Cabinets. If your kitchen is kaput, re-
vamp the cabinets first because they
are the most prominent element. You
can refinish your current cabinets or
reface them—that is, put on new doors
and drawer fronts and re-cover the
frames with plywood stained or paint-
ed to match. Both of these projects can
run into some serious money. Simply
painting primed cabinets can cost
$4,000 to $6,000. Refacing costs de-
pend on the type of wood you choose
(oak is the least expensive; maple and
cherry come next) but can run from
$6,000 to $15,000. New cabinets will
cost a few thousand dollars to more
than $30,000, depending on the type
of wood and level of custom fit.

Countertops. Laminates have improved
in quality over the years and run

$25 to $50 per linear foot. But more
people choose granite, natural stone
or Silestone, a manufactured stone
made from quartz and resin that rang-
es from $50 to $125 per linear foot.
(Pricing includes installation but not
charges for cutouts, such as sinks.)
Kimberly Sweet, editor of Kitchens
.com, notes that although granite is
still popular, custom materials, such as
recycled glass and concrete, are show-
ing up in high-end homes.

Sinks. When you get a new countertop,
it’s a good time to replace your sink

and faucet. Under-mount sinks are
elegant and practical—they offer clean
lines and, because there’s no lip to
meet the counter, spills easily wipe
into the basin. Most popular are
heavy-gauge stainless-steel and cast-
iron sinks, which cost about $1,000.
The current trend in faucets is higher-
arced spouts and single spouts with
pullout sprays. Although about $200
will buy a good-quality model, prices
ratchet up quickly; $1,000 for a luxury
brand with all-stainless construction
isn’t uncommon.

ABETTERBATH

For a top-to-bottom makeover, expect
to spend at least $15,000, but the

price can soar as you add upscale
elements. Sweeney says that outlays
for waterproofing and plumbing can
often cause the bathroom to cost more
per square foot than the kitchen.

For a modest redo, a fresh coat of
paint and new hardware go a long
way toward changing the look of your
bathroom. Coordinated hardware
sets—towel bars, hooks, tissue holders
and built-in soap and toothbrush
holders—range from $25 to $150
per piece. Light bars run $75 to $150,
on average.

Installing new tile flooring or tile
accents is another way to refresh
without spending a mint. Designer
Jessica Cannon, of Expo Design
Center in Fairfax, Va., recommends
natural stone for its artistic qualities.
Natural-stone tile runs $15 to $18 per

square foot including installation,
versus $12 to $15 for porcelain or
ceramic tile. For accent, glass tiles

and mosaics create a dramatic look,
but both the materials and installation
are pricey. Tile and mosaic sheets

run $25 to $50 per square foot, and
installation adds another $15 per
square foot.

Cabinets and sinks. Often all you need to
transform dull cabinetry is trim and
detail work, says Paul Zuch, president
of Capital Improvements, in Allen,
Tex. Costs per linear foot for tradi-
tional-looking cabinets and counter-
tops are similar to those in the kitch-
en. More people are moving away
from the traditional, though, and
replacing built-in cabinets with furni-
ture-like pieces. Vanities range from
$1,000 to $3,000 and may include a
sink—either under-mounted or as a
vessel bowl, which sits on top of the
counter. Increasingly, vanity sets are
being made with his-and-her sinks.
Bathroom sinks may run $500 or
more. Sinks are often included in
a vanity set, but faucets typically
are not. Faucets range from a few
hundred dollars to more than $1,000,
depending on the materials and
quality. Installation of a new sink and
faucet plus removal of the old costs
about $700.

Toilet and tub. Toilets are an easy re-
placement because they fit over the
existing plumbing. Builder-grade
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REMODELING AND RESALE

HOW MUCH WILL YOU GET BACK?

The table shows the national average price tag, and the percent-
age recouped at sale, for 17 popular projects. If your area has a lot
of new homes on the market, your return will be less because buy-
ers would rather purchase a new house with builder incentives than
aremodeled home. Costs are based on figures from HomeTech

Information Systems, which develops software for estimating re-
modeling costs. The percentage of cost recouped at resale is based
on estimates by members of the National Association of Realtors.
The payback varies by region. Single-city reports for 60 cities are
available free at http://costvalue.remodelingmagazine.com.

REMODEL REPLACEMENT

Project

Minor kitchen, midrange
Bathroom, midrange
Major kitchen, midrange
Attic bedroom, midrange
Basement, midrange
Major kitchen, upscale
Bathroom, upscale
Home office, midrange

SOURCE: Remodeling magazine's “2007 Cost vs. Value Report”

models run $200 to $300, while more-
decorative models cost $500 to $600.
You can buy a high-efficiency model
that uses 1.3 gallons or less per flush
for less than $400. Removing the

old and installing the new costs about
$300. Replacing your tub will be a
more expensive job, with prices
ranging from $350 to $1,000 just for
the tub and $550 for removal and
installation.

REPLACEMENTS
Replacements are boorish cousins to
sleek remodels, but replacements are
more likely to return your money
when you sell.

Windows. Framing material makes the
greatest difference in the cost of re-
placement windows. Your choices,
from least to most expensive, are alu-
minum, vinyl and wood. Sweeney
gives vinyl windows the value stamp
because they require no staining or
sealing and fit easily into existing
frames. They are also more energy-
efficient than aluminum windows. For
a typical house, vinyl windows would
cost $10,000 to $14,000, and wood

windows would cost $11,000 to
$18,000. Wood windows require more
work to install because you have to
remove the whole frame and replace
interior and exterior trim. Regardless
of which type you choose, Sweeney
and Zuch recommend the Marvin,
Pella and Andersen brands.

Windows that have two layers of
glass are best, ideally with argon gas
between the layers. Look for a low “U
factor” (the rate at which heat passes
through a window) whether you live
in North Dakota and want to keep the
heat inside or in Mississippi and want
it to stay outside. A low emissivity
(“low €”) coating can help lower the
U factor still further by slowing the
rate of heat passing through.

Siding. Only two forms of siding get
high marks for value. Vinyl is among
the least-expensive products out there,
but it will last 20 years or more and

is easy to install. Plus, today’s vinyl is
attractive, and droves of people are
selecting it, says Sweeney. An average,
midrange vinyl-siding replacement job
runs about $10,000 for materials and
installation; a more upscale, foam-

% recouped % recouped

Price at sale Project Price at sale
$21,185 Fiber-cement siding, upscale $13,212
15,789 Vinyl siding, midrange 9,910
55,503 Wood windows, midrange 11,384
46,691 Vinyl windows, upscale 13,479
59,435 Foam-backed vinyl siding, upscale 12,132
109,394 Vinyl windows, midrange 10,448
50,590 Wood windows, upscale 17,383
27,193 Fiberglass asphalt roofing, midrange 18,042
Steel roofing, upscale 33,151

backed vinyl runs about $12,000.

Fiber-cement siding is more
expensive, but it lasts twice as long.
James Hardie, the leading manufac-
turer, has a 50-year warranty on its
siding, which can handle anything
Mother Nature throws its way. It’s
available in different colors and
textures, even mimicking other types
of siding, such as cedar shake or wood.
Fiber-cement siding costs about
$13,000 for a typical home.

Roofing. Sid Davis, author of Home
Makeovers That Sell, says that curling
or discoloring shingles, or shingles
that are losing the mineral coating
that protects your home, are a sign it
may be time to replace your roof. Di-
mensional shingles, made with pieces
of shingle laminated together for
thickness and texture, are tops for
durability and aesthetics. Whereas a
good three-in-one shingle should last
20 years, dimensional shingles will
last 30 to 50 years and are more resis-
tant to the elements. They also have
color gradations to give your roof a
pleasing look. Average costs range
from $12,000 to $15,000.
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High Def
for Less
Than $S1,000

THESE SCREENS TOP THE LIST FOR
CLARITY, VALUE AND GOOD LOOKS.

BY JEFF BERTOLUCCI

MAYBE YOUR DEN IS ALREADY
filled with the Big Screen,
and now you want some-
thing less gargantuan for
crystal-clear viewing in
your bedroom. Or perhaps
you don’t want your pri-
mary living space to be TV-
centric. We have the hard-
ware for you. For less than
$1,000, you can own a 32- or
37-inch LCD high-definition
TV to fill the video void.

SCREEN, STYLE AND EXTRAS
SAMSUNG LN-T3253H

This stylish, 32-inch TV is
a bit pricier than other HD
sets its size, but its out-
standing picture, sleek
design and extra features
make it worth the money.
With excellent contrast,
brightness and color, the
LN-T3253H does justice to
high-def imagery. But al-
most as impressive is the
package surrounding the
screen. The frame’s glossy
black finish and rounded
edges give the Samsung an
elegant air, and the swivel
base is convenient for turn-
ing the screen from bed to
treadmill. A USB port on
the side lets you easily con-

nect a digital camera (or an
iPod or other music player)
for viewing photos on the
TV. And the set’s three
HDMI ports—two in back
and one located convenient-
ly on the side—are handy for
hooking up equipment, such
as gaming consoles, cam-
corders, cable boxes and
DVD players. You can find
the Samsung LN-T3253H

at big-box discounters and
online stores for $800 to
$900 (what we call the
street price).

Note: None of our four
picks offers 1080p (also
called full HD) resolution.
But with their smaller
screen sizes, you won’t
notice the difference.

BRILLIANCE FOR LESS
SHARP AQUOS LC-32D43U

The LC-32D43U is a very
good 32-inch HDTV that
costs about $100 less than
the Samsung LN-T3253H.
Its brilliant, crisp picture
is as good as the Samsung’s.
Its slim shape and thin
black frame are attractive,
although it’s not as pretty
as the Samsung.

We have only a few quib-

KIPLINGER'S PERSONAL FINANCE 02/2008

bles with the Aquos LC-
32D43U. It lacks a swivel
base, which may or may not
be an issue for you, depend-
ing on how you use the TV.
Sharp includes two HDMI
ports, which isn’t bad, but
three would have been
better. And we’d like to see
a USB port. Street price:
$700 to $800.

THE BIGGER CHOICE
TOSHIBA REGZA 37HL67

If a 32-inch screen is too
small but your budget is
capped at $1,000, the Regza
37HL67 is a solid pick. This
37-inch HDTV has a good
picture overall, although
we found its image quality,
including contrast and col-
or, to be a slight step down
from that of the Samsung
and Sharp models. The
Regza’s boxy black frame
lacks panache, but it will
blend with any décor.

You'll find three HDM1T
ports on the 37HL67—all
are on the back, which

makes connecting cables a
bit inconvenient. The Regza
could use a USB connector,
too. Street price: as low as
$900 to $1,000.

37-INCH VIEWING ON A BUDGET
VIZIO VX37L

Upstart Vizio has built a
thriving business by selling
quality HD sets for a lot less
than the big guys. The
VX37L follows this formula
perfectly. Picture quality

is pretty good, but it lacks
the crispness and vibrant
colors of the top-of-the-line
screens. The Vizio’s design
is merely okay: We found
the black border and silver
speakers a bit clunky. Two
HDMI inputs are located
on the back.

Vizio TVs are about value,
not state-of-the-art per-
formance and style. This
one is a solid, 37-inch HDTV
and a very good deal. Street
price: $750 to $800.
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