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Finance, News, Business, and Lifestyle

2009 MINs Honorable
Mention for Best
Interactive Feature

OFFICIAL
HONOREE

2008

WeBBY
AWARDS

2008 Official Honoree
for the Financial
Services category in
The 12th Annual
Webby Awards

2008 EPpy Awards
Finalist : Best National
Magazine-Affiliated
Web Site

2008 EPpy Awards 2008 Ethics Winner by
Winner : Best Business  Ethisphere Magazine
Web Site - Business

Resource Center
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AFFLUENT, EDUCATED
PROFESSIONALS

Average Age 51 years
Average HHI $94K
College or Post-College Graduates 71%
Professional/Managerial 40%

We RANK #1

among competitors for...

Portfolios $100K+, $250K+, $500K+ 46%, 31%19%
Owning Securities 79%
Having a Brokerage Account 82%
Owning a Platinum Credit Card 40%
Monitoring Investments/Stocks last 30 days 74%
Frequently Provide Financial Information 28%
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TOOLS

SLIDE-
SHOWS

ARTICLES

Large banners receive an
Average CTR of 0.43%!

Our readers are information-
seekers who come to
Kiplinger.com for dependable
advice.

Reader Friendly
Kiplinger.com provides a
clean format allowing us and
advertisers to better promote
their message.

Premium Ad Placement — Only
2-3 large banners, rectangles
located within content.

Engaged Readers — 50% of
traffic is to interactive content.
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...to reach a premium audience.

DISPLAY BANNERS

TARGETING

MICROSITE
SPONSORSHIPS

PREMIUM PLACEMENTS

BEYOND THE BANNER

RATE CARD

AD SPECS
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CONTENT TARGETING

Homepage

Kiplinger’s top stories and new content, tools, and features http://www.kiplinger.com

Starting Out

A guide to helping professionals in their 20s and 30s with life decisions.
Subchannels: Goals, Careers, Life, Play
http://www.kiplinger.com/starting/

Trusted financial advice on stocks, mutual funds and investing outlooks.

Investing Subchannels: Markets, Mutual Funds, Inside Edge, and My Portfolio
http://www.Kiplinger.com/investing/
Our experts provide guidance on how to manage your personal finances.

Your Money Subchannels: Credit & Money, College & Family, Real Estate, Taxes, Insurance
http://www.kiplinger.com/money

Spendin Kiplinger’s finds the best values in lifestyle purchases

b ¢ Subchannels: Cars, Travel & Entertainment, Smart Buys, Technology

Wisely i :
http://www.kiplinger.com/spending/

v Our experts help readers plan and enjoy a lasting retirement.

Rgltji:ement Subchannels: Build a Nest Egg, Make Money Last, Live the Good Life, Leave a Legacy
http://www.kiplinger.com/yourretirement/

222?5;56 Business forecasts and best business practices for business leaders.

Center http://www.kiplinger.com/businessresource/

Basics of One-stop center for the best advice about the basics of personal finance.

Money http://www.kiplinger.com/moneybasics/

OTHER TARGETING

Powered by Audience Science, some example segments are: Car Enthusiast, Gadget

Behavioral Shoppers, Investors, Travelers, Business Decision Makers....and more...
Geographic DMA, City, State, Country, Zip, etc...
Day Part Time of day, day of week, etc...
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*Please inquire for more information

Mutual Fund Center Kip 25: Mutual Funds 40+ Life Best Cities
Tax Center Basics of Money Jumpstart Your Retirement Paying for College
Smart Travel Center Going Green Center Car Super Center Kids and Money
Long Term Care Small Business Center Best College Values Insurance Center

Others include the Career Center, Military Guide, H ome Guide, Best of Everything, Holiday Buying Guide , and more...
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INTERSTITIAL CUSTOM PLACEMENTS FLOATING AD

Spotlight Ad

Section Sponsor

EXTRA LARGE ADS

EXCLUSIVE SPONSORSHIPS
(Pages, Channels, Microsites, etc...) BLOG (Cars, Washington Matters, etc...)
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VIDEO PRE-ROLL

PODCASTS

WIDGETS

E-NEWSLETTERS

CO-REG

CUSTOMIZED
CONTESTS/GAMES

Integrated Packages
Custom Pub
Partnerships
And more...
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PLACEMENT ROS CPM TARGETED CPM
Leaderboards $9 $16
Skyscrapers $12 $19
Top Rectangles $12 $19
Bottom Rectangles $10 $13
Buttons $2 $3
Textlinks $2 $3
E-mail newsletters $10 Middle/ $20 Top N/A
Video Pre-Roll $40 N/A
Podcasts $15 $20
Exclusive N/A FLAT RATE (time)

Sponsorship Centers
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Placement Size RM
Leaderboards 728x90
Skyscrapers 160x600
Rectangles 336x280

(300x250)

Homepage Rectangle 300x250
Buttons 120x60
Homepage Button 88x31
Textlinks 50 Chars Silrt\?ed
E-mail Newsletter 300x250 Gif
Video Pre-Roll 15 Seconds MF'?I;/CIEOIEiIe
Video Pre-Roll Companion | 468x60
Podcast Sponsorships 30 Seconds Texlt:/i,lb\eudio
Podcast Companion Ad 728x90 Gif

For updated list of specifications go to:

http://www.kiplinger.com/advertise/Creative Guideli

TARGETING AVAILABLE:
Content
Behavioral
Geo-Targeting
Time of Day
Browser
Roadblocks
Channel Sponsorships

RICH MEDIA ACCEPTED
6
71-8
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Kiplinger Washington Editors, Inc.

1729 H Street NW
Washington, DC 20006

Liz Martin

Online Ad Sales Manager
Phone: (202) 887-6541

Fax: (202) 785-3648

E-mail: emartin@kiplinger.com

Maggie Kinsky

Online Ad Sales Associate
Phone: (202) 266-3624

Fax: (202) 521-4058

E-mail: mkinsky@kiplinger.com

Stevie Lee

Online Ad Sales Associate
Phone: (202) 266-3620
Fax: (202) 664-1351
E-mail: slee@kiplinger.com

Bill Gross

Online Ad Sales Assistant
Phone: (202) 887-6680

Fax: (202) 785-3648

E-mail: wgross@Kiplinger.com
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